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Although studies of men and masculinity have gained momentum, little has been published that focuses on the

media and their relationship to men as men. Men, Masculinity and the Media addresses this shortcoming.

Scholars from across the social sciences investigate past media research on men and masculinity. They also

examine how the media serve to construct masculinities, how men and their relationships have been depicted

and how men respond to media images. From comic books and rock music to film and television, this

groundbreaking volume scrutinizes the interrelationship among men, the media
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