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Thoroughly rewritten for today's web environment, this bestselling book offers a fresh look at a fundamental

topic of web site development: navigation design. Amid all the changes to the Web in the past decade, and all

the hype about Web 2.0 and various ""rich"" interactive technologies, the basic problems of creating a good

web navigation system remain. Designing Web Navigation demonstrates that good navigation is not about

technology-it's about the ways people find information, and how you guide them. Ideal for beginning to

intermediate web designers, managers, other non-des
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