
Global marketing strategies /

Jeannet, Jean-Pierre,

author.

https://id.oclc.org/worldcat/entity/E39PCjr3kBXchKXdJjh8fV6TxP

Houghton Mifflin,

©2004

Case studies Case studies Textbooks (form) Case studies Études de

cas

Monografía

https://rebiunoda.pro.baratznet.cloud:28443/OpacDiscovery/public/catalog/detail/b2FpOmNlbGVicmF0aW9uOmVzLmJhcmF0ei5yZW4vMzYxOTk1NDU

Título: Global marketing strategies Jean-Pierre Jeannet, H. David Hennessey

Edición: 6th ed

Editorial:  Boston, Mass. Houghton Mifflin ©2004

Descripción física: xxi, 613 pages illustrations (some color) 24 cm

Bibliografía: Includes bibliographical references and indexes

Contenido: V. 1. Text -- v. 2. Cases in global marketing strategies : 2005 annual update

Copyright/Depósito Legal: 326674155 963678370 1107451911 1109464547

ISBN:  0618310592  9780618310593  0618071881  9780618071883  0618311920 9780618311927

Materia:   Export marketing- Management    Export marketing- Management- Case studies  85.40 marketing Export 

  marketing- Management  International marketing Strategic management

Autores: Hennessey, Hubert D., author. https://id.oclc.org/worldcat/entity/E39PCjJBCP4JYVJrXJwmPFPHwd

Baratz Innovación Documental

Gran Vía, 59 28013 Madrid

(+34) 91 456 03 60

informa@baratz.es


